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The Man Behind Lillypops:  
An Interview with CJ Trentacosta 

 
CJ & Lilly selling Lillypops  

In 2017, Lilly Trentacosta, a 12-year-old Bergen 
County girl, launched a company called Lillypops 
(Lillypops.com), which is a gourmet lollipop 
company that donates a portion of its proceeds to 
charity.   

Although the company sells their gourmet 
lollipops online, they have been invited to sell 
their delicious pops at places such as 
Nordstrom,  WeWork in NY, and the Staten 
Island Zoo as well as a partnership with the 
Chocolate Box in Hawthorn, NJ. They have 
donated to local and national charities, including 
The Ellen Fund, Bergen Family Center, Save The 
Children, and The Trevor Project, to name a few. 

As the CEO and public face of Lillypops, Lilly (now 14 years old and a freshman in high school)  has 
received a  steady stream of press and accolade, including being recognized by Congressman Josh 
Gottheimer as a “Hometown Hero” for her entrepreneurial vision and commitment to charity.  

In every interview given, she acknowledges the help and support of her family. No one is as 
supportive or as helpful as her big brother and Lillypops partner, CJ Trentacosta (17 years old and a 
senior in high school), whose duties include cooking, marketing, quality control, and community 
outreach. Garden State Journal had a chance to speak with CJ, the man behind Lillypops. 

GSJ: What are Lillypops? 

CJ TRENTACOSTA: Lillypops are small-batch, gourmet lollipops that donate a portion of its 
proceeds to various local and national charities.  We make our lollipops out of a commercial kitchen in 
Dumont, NJ, that we rent.  Lillypops come in six year-round flavors (Blue Raspberry, Cherry, 
Cinnamon, Cotton Candy, Peach, and Watermelon), and we introduce season flavors for a limited 
time throughout the year, such as Cookies n Cream, Pomegranate, Strawberry Lemonade, 
Champagne and Pina Colada to name a few.  

GSJ: What is your role in Lillypops? 

http://www.lillypops.com/


CJ: As will all small business everyone does everything, I like to call myself Chief Taste Tester, but I 
help with everything from coming up with new flavors, making the Lillypops, packaging them to 
helping pick charities and do community outreach.  One of my favorite contributions is our tag line, 
“Suckers for Charity.”  It does sum up our mission.   

GSJ: Does your sister’s high profile affect your relationship at home? 

CJ: Actually no, it’s made it better.  Before Lillypops, we had a normal brother and sister relationship 
but mostly got along.  Since we became partners in this business our relationship has gone to a 
whole other level.  We need to trust each other and know that the other has our back.  Because she 
is the face of the company, there is a need for someone to do the no so glamorous work the setup 
and organizing and boom keeping. And that plays to my strength. I can honestly say I would not want 
to be in business with anyone else right now.  

GSJ: How do you balance your time between school and running a small business? 

CJ: It is always a balancing act; I am learning and understanding the value of good time 
management. Especially as I am in the thick of applying to college as well as gearing up for Model 
UN and performing in the school play, I have to compartmentalize to make the best use of my time. 
For Lillypops we gather as a family on Sunday nights at our commercial kitchen to make hundreds of 
Lillypops to cover us for the week or any upcoming events.  That allows me to spend weekdays 
focusing on schoolwork and play rehearsal.   Although it’s a lot of work, it’s a blessing to be able to 
home these skills before I go to college. 

GSJ: How do you choose your charities? 

CJ: We tend to choose our charities a few ways if we are selling a Lillypops at a special event like at 
the Staten Island Zoo, we tend to choose animal-related charities.  When there were hurricanes, 
floods, and fires, we donated to those specific relief efforts, and sometimes we go on social media 
and ask our followers to introduce us to charities we might not know. 

GSJ: What is the future of Lillypops? 

CJ: The future for Lillypops is bright, we are about to introduce a new product- LillyPuffs, cotton 
candy featuring our unique flavors. I can honestly say that we have the best-tasting lollipops and now 
the best tasking cotton candy- and they support charity, which makes them taste even better.  

We are also exploring the possibility of an actual storefront to open the first-ever Lillypops Factor 
Store. It’s very exciting, and please follow us on social media @lillypopsusa to find out the newest 
information like flavors, charities, and where you can see us in person.  

GSJ: What advice do you have for budding entrepreneurs? 

CJ: Do your homework and know what you are getting into, for Lillypops we had to find a commercial 
kitchen, get insurance, get a food handlers license and other inspections, things we would never have 
known we needed without research. It’s the difference between a hobby and a company.  But most 
importantly, follow your passion and find a way to make a positive impact on this world at the same 
time. 

To purchases Lillypops, and to see what the newest seasonal flavor is please 
visit www.Lillypops.com and follow the entrepreneurial teens looking to make a difference one sucker 
at a time @lillypopsusa.  
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